
Currrriculum of Bachelor’s Program of Touriasm 

 

# Studying/Research Component Prerequisites 

C
re

d
it

s 

Academic semesters 

I II III IV V VI VII VIII 

Academic Component(240  credits) 

Study courses of the main field of study (181 credits) 

Study courses of the main field of study (166 credits) 

1 Calculus 1 - 5 5        

2 
Principles of microeconomics 

 
- 5 5        

3 Geography of Georgia - 5 5        

4 Calculus 2   1 5  5       

  5 
Principles of macroeconomics 

 
2 5  5       

6 Bases of Tourism - 5  5       

7 History of Georgia - 5  5       

8 Bases of Business - 4   4      

9 Bases iof Management - 5   5      

10 Tourist and recreational resources of Georgia - 6   6      

11 Bases of Finance 2; 41 5     5    

 12 Bases of Accounting - 5    5     

13 Bases of Marketing - 6    6     

14 Human Resources Management 9 5    5     

15 cotourism and environmental protection - 5    5     



16 Specialty English  41 5     5    

17 Tourism Marketing 13 5     5    

18 Excursion science and the art of the guide 6 4     4    

 19 Statistics in Tourism 4 5   5      

20 Tourism and Hospitality Management 9 6     6    

21 Business Research Methods 36 6      6   

22 Hotel Management 9 5      5   

23 Information technologies in tourism 37 5      5   

24 
Project Management 

9 5      5   

25 
Tourism Economy 

5 5      5   

26 
Turoperating 

6 5       5  

27 Tourism policy-legal regulation 6 5       5  

28 Transport industry in tourism 6 5       5  

29 Security in Tourism 6 4        4 

30 Destination Management 9 5        5 

31 Business ethics and corporate social responsibility 8 4        4 

32 

 

Practice Mandatory training courses of I-VII 

semesters 

 
6        6 

33 
Bachelor’s thesis 

 

Mandatory training courses of I-VII 

semesters 

 

5        5 

Total mandatory study courses of the main field of study (166 credits) 15 20 20 21 25 26 15 24 

Optional courses of the main field of study (15 credits) 

34 Introduction to Phylosophy - 5         



 Social Psychology - 5  5       

culturology - 5        

Ethnology of Georgia - 5        

35 

 

International Tourism 6 5       

10 

 

Cultural Tourism 6 5        

Food and Drink Management 9 5        

Service Marketing 13 5        

Bases of Investment 11; 41 5        

Digital Marketing 13 5        

Geoinformation systems (GIS) in tourism 37 5        

Event Management 9 5        

Organizational Behaviour 9; 41 5        

Development of Professional Career - 5        

Marketing Communications 13 5        

Sustainable Tourism 6 5        

Branding 13 5        

Total optionalcourses of the main field of study (15 credits)  5     10  

A free component focused on the development of general/transferable skills (59 credits) 

Mandatory training courses of the free component (49 credits) 

36 Academic writing - 4 4        

37 Computer skills - 5 5        

38 English language  1 (B1.1) - 5 5        



39 English language  2 (B1.2) 38 5  5       

40 English language  3 (B2.1) 39 5   5      

41 English language  4 (B2.2) 40 5    5     

42 
Second foreign language A1 (Russian/ German/Spain/ 

Chinese)  
- 5   5      

43 
Second foreign language A2 (Russian/ German/Spain/ 

Chinese) 
42 5    5     

44 
Second foreign language B1 1 (Russian/ 

German/Spain/ Chinese) 
43 5     5    

45 
Second foreign language B1 2 (Russian/ 

German/Spain/ Chinese) 
44 5      5   

Total free component mandatory training courses (49 credits) 14 5 10 10 5 5   

Optional training courses of the free component (10 credits), which can be utilized by the existing training 

courses within the framework of any educational program of the relevant level operating in the university, in 

compliance with the prerequisites for admission to the training course. 
      5 5 

Volume of credits according to semesters 29 30 30 31 30 31 30 29 

Total 240 

 

Note:  

1. Confirmation of knowlegde of English language at the B2 level or achievement within the program is mandatory. The student confirms the level of knowledge of the 
English language in accordance with the "Rule for determining the language competence of a student of European University"; 

 
2.       Within the framework of the program, the student starts learning English from the level confirmed by the "Rules for determining the language competence of a student 
of European University". In case the student cannot prove his/her knowledge of the English language at the A2 level, he/she starts studying the English language within the 
program from the appropriate level confirmed according to the mentioned rule (English language A1 / English language A2). The student learns the levels required to start 
at the B1 level of English (English language A1 / English language A2) by utilizing the free credits provided by the program; 

 
3.       In case the student confirms his/her knowledge of the English language at the B2 level in accordance with the "Rule for determining the language competence of a 
student of European university , he/she is exempted from the acquisition of the English language component and acquires the credits (20 credits) of the main field of study 



with optional courses or free credits. Whether the level confirmed by the student is higher than the initial level defined by the program (B1.1), the student fills up the 
volume of remaining credits with optional courses or free credits of the main field of study. 

 
4. The credits of the free component, within the framework of which the student is given the opportunity to choose study courses from any educational program of the 

relevant level operating in the university, can be utilized by the optional study courses of the main field of study of the bachelor's program in tourism. 


